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GLOBAL DAIRY   
UPDATE 
AUSTRALIA

JANUARY 2017

• Fonterra lends a helping hand with FareShare.

• FareShare recovers surplus food for the disadvantaged.

• Fonterra milk collection 2016/17 season.

• Local factors affecting farming conditions.

• Global pricing and Australian dollar trends.

• Exports continue to grow for Australian ingredients.

• Almost 1,000 shipping containers in recent months.

• Stanhope and Wynyard development will further 
increase volumes.

FARMGATE MILK PRICE UPDATE

We are pleased to advise that following our latest price review, we will be increasing our farmgate milk price for the 2016/17 season 
with a step-up of 6 cents per kg of butterfat and 15 cents per kg of protein. This increase brings our current, average 
farmgate milk price for the 2016/17 season to $5.20/kgMS, which will apply for the whole season from 1 July 2016 and paid 
on 15 February 2017.

This brings Fonterra’s Australian farmgate milk price to our forecast full season price of $5.20/kgMS. Improvements in the global 
dairy market coupled with the improved performance of the Australian business have facilitated this step up.
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OUR MARKETS

FONTERRA MILK COLLECTION 
2016/17 SEASON

Decrease for the season from 
1 July to 31 December

8
AUSTRALIA

%

Decrease for the season from 
1 June to 31 December

6%

Fonterra’s milk 
collection across 
Australia for the six 
months to 31 December 
reached 65 million 
kgMS, 7.6% lower 
than the same period 
last season.

In December milk collection 
was 12 million kgMS, 1% 
ahead of the same month 
last season.

NEW ZEALAND

Fonterra’s milk collection 
across New Zealand for 
the seven months to 
31 December reached 
881 million kgMS, 5.5% 
lower than the same 
period last season. 

December collections were 
186 million kgMS, 5% behind 
the same month last season.

LOCAL FACTORS AFFECTING 
FARMING  CONDITIONS

HAY

Good pasture availability 
and supplies of home-
grown fodder is keeping 
demand low.  Hay traders 
don’t expect a significant 
lift in market activity until 
March-April and warn 
growers that there may be 
little market for hay that’s 
not stored until this period.  

The majority of southern 
regions experienced rain 
throughout harvest and 
now have issues with 
weather-damaged hay.  Hay 
harvest continues in some 
regions with mixed results 
in terms of quality but great 
yields will mean production 
is well up from last year.

GRAIN

The Australian wheat crop 
is currently still on track 
for a record yield of over 
31 million tonnes. 

The International Grains 
Council bumped up their 
global grains production 
to a staggering 2.077 
billion tonnes,  with wheat 
production figures increased 
by one million tonnes to 
reach 748 million tonnes.

Wheat prices in south-east 
South Australia and south-
western Victoria are starting 
to crash with huge crops 
struggling to find homes.

SOURCE:  Dairy Australia SOURCE:  Dairy Australia

SOURCE:  Bureau of Meteorology

YOUR LOCAL FONTERRA CONTACTS

Farmer enquiries
+1800 266 674

Gippsland
Transport Office 
+61 3 5624 2663

Northern Victoria
Transport Office – North  
+61 3 5484 3529

Tasmania
Transport Office – Spreyton 
+61 3 6421 2123

Transport Office – Wynyard 
+61 3 6442 0230

West
Transport Office  
+61 3 5595 1606

WEATHER

The El Niño–Southern 
Oscillation (ENSO) remains 
neutral, with all ENSO 
indicators currently within 
the ENSO-neutral range.

Climate model outlooks 
indicate the tropical Pacific 
Ocean is likely to remain 
ENSO-neutral through 
the southern summer and 
autumn. Most models 
surveyed expect the tropical 
Pacific Ocean to warm 
during this period, meaning 
La Niña is the least likely 
scenario for winter/spring 
2017.  

It should be noted that 
model outlooks that span 
the southern autumn period 
tend to have lower accuracy 

than outlooks issued at other 
times of the year. This means 
outlooks beyond May should 
be used with some caution. 

The Indian Ocean Dipole 
has little influence on the 
Australian climate during 
the months from December 
to April.
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OUR MARKETS

DAIRY COMMODITY PRICES

AUSTRALIAN 
DOLLAR TREND 

GLOBAL PRICING

The US dollar shrugged 
off disappointing US 
fourth-quarter gross 
domestic product growth 
numbers to extend its 
rally against a basket of 
currencies. Currencies have 
see-sawed on US president 
Donald Trump’s executive 
orders as investors try 
to make sense of their 
implications for the US and 
global economies.

SOURCE: GlobalDairyTrade SOURCE: Dairy Australia, December Pricing 
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2,636USD 3,288USD 4,600USD 4,000USD

SMP WMP BUTTER CHEDDAR

Change vs. 12-month Rolling 
Average of USD 2,074/MT

Change vs. 12-month Rolling 
Average of USD 2,554/MT

Change vs. 12-month Rolling 
Average of USD 3,496/MT

Change vs. 12-month Rolling 
Average of USD 3,346/MT

27.1 28.7 31.6 19.6% % % %

SOURCE: Reserve Bank of AustraliaSOURCE:  news.com

GDT Event 180, held 17 January, resulted in an index increase of 0.6%. 
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OUR BUSINESS
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OUR COMMUNITY
FONTERRA 
LENDS A 
HELPING HAND 
TO FARESHARE

Fonterra is proud to support 
a number of community 
initiatives, through our 
Grass Roots Fund, which 
provides grants from $500 
to $5,000 to community 
groups to purchase 
much-needed equipment, 
through sponsorships, and 
through food donations to 
charitable organisations.

One of the organisations 
we support is FareShare, 
who rescue surplus food 
that would otherwise end 
up in landfill, and turn it 
into free, delicious meals for 
Victorian charities including 
Foodbank, St Vinnies, 
the Salvos, and school 
breakfast programmes.

Recently FareShare 
welcomed Fonterra into 

their kitchen, inviting us 
to join them in preparing 
1,500 meals to be delivered 
to disadvantaged Victorian 
families. The team helped 
make sausage rolls, pack 
lunches, and top quiches 
with Fonterra cheese.

Almost all of the cheese 
in the FareShare kitchen is 
donated by Fonterra, which 
800 FareShare volunteers 
use to create 25,000 

nutritious meals each week. 
These food donations last 
year helped to feed around 
1.1 million Australians 
in need.

Our partnership with 
FareShare is part of 
our commitment to 
sustainability and reducing 
our environmental footprint, 
as well as a way of giving 
back to the communities in 
which we operate.

Fonterra’s Australian 
ingredients business 
continues to grow, 
achieving strong ingredient 
export sales in recent 
months with almost 
1,000 shipping containers 
filled with Australian 
cheese, nutritionals and 
milk powders leaving 
our shores, continuing a 
period of growth for the 
ingredients business.

The ingredients business has 
been a major factor in the 
transformation of Fonterra 
Australia into an efficient 
and sustainable business, 
and in making Australia 
Fonterra’s global ingredients 
hub for cheese, whey, and 
nutritionals, complementing 
our domestic consumer and 
foodservice businesses.

Director of Ingredients 
Fabrizio Jorge says the 
ingredients team is 

focused on building strong 
relationships with customers 
by leveraging Australia’s 
reputation for high 
quality milk. 

“Our domestic ingredients 
business is the number one 
supplier of dairy ingredients 
in Australia, and our 
ambition is to be Australia’s 
largest dairy exporter, 
unlocking the full potential 
of our multi-hub strategy. 
We are well on our way to 
achieving this,” says Fabrizio. 

“Around 30 per cent of the 
milk we collect is exported 
around the world as 
nutritional powders, milk 
powders and cheese.

“We’ve spent considerable 
time building strong 
relationships with key 
customers around the world 
seeking Australian dairy 
ingredients. Our Australian 

milk pool has a competitive 
advantage to customers 
through our high quality 
standards and sustainable 
dairy farming practices. 

“With our Stanhope cheese 
plant nearing completion, 
on-track for commissioning 
mid-year; more cheese 
capacity at Wynyard; and 
the Darnum joint venture 
underway with nutritional 
powders destined for 
Beingmate’s Chinese 
customers, we’re putting the 
right foundations in place for 
a strong business. 

“These projects are helping 
the ingredients business 
to capture the global 
demand for cheese, whey, 
and nutritionals, moving 
milk up the value chain 
and supporting sustainable 
returns back to our suppliers 
at the farmgate.”

EXPORTS 
CONTINUE TO 
GROW FOR 
AUSTRALIAN 
INGREDIENTS
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